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In today’s information driven society, Integrated Communications (IC) offers innovative services to businesses and
organizations to leverage the telecom opportunities.

Integrated Communications with the management experience of 10 years, very quickly grew to be a key player in this field.
Today IC is widely recognized as a pioneer by setting benchmarks in telecommunication VAS innovation, creating applications
that are unique and relevant in the domestic and international markets.

Besides  offering an intelligent network  infrastructure  with a complete range of
products and services to its growing band of customers, Integrated Communications
is recognized for its robustness, responsiveness and flexibility.
IC has proven expertise in  provisioning  hosted IVR solutions in the Middle East
& North Africa (MENA) Region.

A qualified team of engineers and managers capable of swift response, technical
excellence and adaptability to a demanding market gives Integrated Communications
the edge in the telecom VAS segment. Technology professionals, sales strategists,
content innovators, and telephony consultants – it is the team at IC, which creates
unparalleled value for its customers and end users.

At Integrated Communications, we capitalize on our ‘Social Software’ - something that lies at the very core of our services.
It consists of expertise, our sincerity to feedback and our eagerness to continuous improvement. Blended together, these
factors enable us to move from commitment to excellence in our business.

PRODUCTS AND SERVICES

We have implemented turnkey projects for Business Enterprises. Our scope of services include solution design, project
management, supply (hardware & software), system integration, commissioning and technical support (onsite & remote).

Our expertise and technical knowledge makes us a natural choice for our customers to undertake development and
implementation of customized application development. We also guide our customers in implementation of packaged
solution from our ‘best of the breed’ partners.

about
integrated communications

Integrated Communications
provides localized content and
robust platforms for network
services and it is the perfect

partner to take a message to the
market via the telecommunication

media.
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Mobile Marketing is a cutting-edge new media channel
that redefines direct marketing by delivering advertising
messages directly to consumers via their mobile phones.
This high-tech, highly effective new channel has swept
through Asia and Europe, dramatically changing these
markets.

Mobile marketing is also referred to as “Third Screen
Technology” because most marketing messages are delivered
to consumers via television (the primary viewing screen)
and computers (a secondary, more personal screen). Mobile
marketing delivers content to mobile phones, which
represent the third and most personal screen. The content
can be personalized and timed to reach targeted consumers
anytime, anywhere, when they are most receptive and
ready to act.

Integrated Communications is one of the premier mobile
agency delivering customized campaigns and promotions
to large youth-focused brands. We deliver sales results
based on a successful track record of campaigns.

The MENA and Asian region market has established
interactive mobile messaging applications such as voting,
competitions and games as the growth area in SMS.
Revenue from these applications is quickly surpassing that
from traditional content services.

Globally, both the media and big brand names are using
text applications to build relationships with their consumers
through promotions, campaigns and competitions. Mobile
content including ringtones, wallpapers and games have
the power to drive revenue and build brand loyalty.

In the Middle East, North Africa and Asia the use of text
messaging as well as demand for content on the phone
is growing exponentially.

BENEFITS

What are the benefits of mobile marketing?

• Delivery of content nationwide via all major carriers, 
at a time and place that maximizes consumer response.

• Immediate and/or scheduled personalized delivery via
text or multimedia.

• Bi-directional, interactive communication between the
client and individual consumers.

• Permission-based and spam-free.
• Receive immediate feedback from the consumer to 

establish a unique dialog.
• Appeals to the consumer’s desire for immediate 

gratification.
• Sophisticated, built-in capture and data mining tools

that continuously gather detailed usage information 
to be merged with consumer profile databases.

• Advanced consumer segmentation: POP Solutions’ data
capture services allow actionable consumer segmentation
based on demographics, psychographics and usage.

• Ability to interface and/or integrate with client database
• High quality technical and creative support.
• Up to 15 times higher response rates than traditional

media
• Allows direct two-way dialogue with the customer
• Gives unique opportunities to build a mobile customer

database
• Added value to offline and online advertising
• Can be targeted to regional needs

Here’s what a few of the experts have to say:

“We must have insight-driven ideas that connect
us to individual consumers at the right time and
in a place where that customer is most receptive
to our message.”

Bill Lamar Jr.
Senior VP of U.S. Marketing, McDonald's Corporation

“Madison Avenue needs to figure out emerging
media - fast - or lose billions of dollars to someone
who will.”

John Stratton
Chief Executive Officer, Verizon Wireless

“Anyone who says TV is dead, hold the phone:
there’s your TV.”

David Murphy
President, Saatchi & Saatchi

“We take our cues from our audience. We’re slaves
to the audience and the fact is they’re migrating
to these digital platforms, so we need to go with
them... Nothing is precious. Not even TV.”

Van Toffler
President, MTV Networks

Mobile phones offer a unique
communication channel that is

Interactive
Direct

Targeted
Personalized

24 hours a day, 7 days a week
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WHAT IS YOUR INDUSTRY?

» Media & Entertainment

Consumers follow their favorite TV, movies, music, and
other media with passion - IC gets it into their palms
wherever they are.

In today's fragmented media market, the mobile handset
has become a useful tool for building reach and awareness
for all types of media properties - from movie premieres
to interactive billboards. IC has the skills and experience
to deliver effective, timely and fully-integrated mobile
campaigns that captivate, entertain and most importantly,
engage your audience. Whether it is interactive voting for
a national TV show or a promotion for an independent
film, we deliver the best media solution to meet your
campaign and budget needs.

» Financial Institution

To generate loyalty and "lock in" customers, mobile banking
applications must be easy to use, secure, and pervasive.
To ensure the very highest levels of customer adoption,
IC has developed direct connections to the world's leading
network operators—enabling organizations to reach over
90% of the MENA region mobile population.

» Agencies

Agencies need to offer their clients the most bang for
their marketing buck. In an age where the target
demographic rarely reads newspapers or magazines - and
skips TV commercials entirely - marketers need a new way
to get out their message. With mobile, the intended
audience always has the message in hand.

The mobile component is a natural fit into an overall
marketing mix, providing instant action ability to calls to
action seen on billboards, print ads, interactive television,
and other messaging media. In addition, adding the mobile
handset exposes your client's message to a difficult-to-
reach, yet highly desirable, audience. Expanding into the
mobile space increases your client's revenue opportunities
and exposes their brand to more eyeballs than ever before.

As a serious creative agency, you can't afford not to have
mobile marketing in your portfolio

» Retail

M-commerce opportunities in the retail sector are vast.
But while this new mobile channel enables targeted
promotions, mobile purchasing and one-to-one interaction
with potential customers and retail organizations faces

significant technical and security challenges in delivering
mobile data services.

IC can help. Retail organizations receive a complete
solution - from application development to management
to delivery across multiple networks and countries, ensuring
a reach to over 90% of the world's mobile population.
Utilizing its customized m-commerce SMS applications, IC
enables retailers in building relationships with customers
through promotional coupons, mobile ordering & delivery
services, and micro- and macro-payment solutions.

» Sports

IC's wireless campaigns can:

• Build buzz around a big game or event
• Spur interest in events to increase attendance and TV

audience numbers
• Engage with fans in new ways
• Reach new audiences locally, nationally, and 

internationally
• Capture incremental revenue via premium packages of

alerts and content
• Campaigns can include wireless games, in-event voting,

television voting, fantasy leagues, web site interaction,
trivia contests, scores and news updates, games 
highlights, and TV schedule alerts. Sports-related 
content includes icons, ring tones, and wallpapers of
favorite teams and leagues.

» Consumer Products

IC enables consumer-oriented brands to conduct exciting,
interactive mobile marketing campaigns that build and
sustain relationships with your target market, boost product
sales and increase revenue. Mobile campaigns can be used
to increase awareness of new products, launches and special
events.

Consumer brands such as fashion retailers, fast food companies,
beverage companies and more can benefit from adding a
mobile marketing component to their marketing mix.

Campaigns can be used as a cross-promotional device as an
integrated part of your overall marketing mix and advertising
strategy, or as a stand-alone campaign focused on a target
audience. Campaigns can include campaign-specific web
sites, interactive contests, billboards, on-pack marketing,
trivia, ring tones, wallpapers, icons and games.


